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Henkel signs up to Black Economic Empowerment (BEE) in South Africa

Henkel has BEE investor group participate in
Its South African business

Henkel has sold shares in its South African business to BEE (Black Economic
Empowerment) investor Vuya Investments (Pty) Ltd. Through this action,
Henkel is showing support for an official government program — in place since
2004 - geared toward enabling the black population of South Africa to

participate more fully in their country’s economic activity.

Dusseldorf/Johannesburg — Effective January 1, 2006, Henkel sold 26 percent of the
shares in its South African business to the BEE investor group Vuya Investments
(Pty) Ltd. Under the heading “Black Economic Empowerment”, the South African
government has, since 2004, been pursuing the objective of redressing equality
issues and encouraging active participation of the once disadvantaged black majority

in the economic life of the country.

“The Black Economic Empowerment initiative is important for cementing domestic
political stability and creating the kind of conditions required in the long term for
social and economic harmony in South Africa,” said Ulrich Lehner, Chairman of the
Management Board of Henkel KGaA. “It was important to find the right partner, and
Vuya fits the bill perfectly. Its shares are both widely spread and largely held by

formerly disadvantaged population groupings.”
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This early involvement of a BEE partner will serve to strengthen Henkel's standing
both in relation to state interests and in the eyes of its customers, as companies

satisfying the BEE guidelines officially enjoy the status of preferred supplier.

Henkel is represented in South Africa with well-known brands such as Pritt, Pattex,
Loctite or Teroson in the adhesives, sealants and surface technologies sectors, both
for consumers and industry (automotive and packaging industry) as well as with
Schwarzkopf Professional in the hair salon business. Approximately 300 employees
work at the Johannesburg production site and sales offices in Cape Town, Port

Elizabeth, Durban and East London.

“Henkel — A Brand like a Friend“. Henkel is a leader with brands and technologies
that make people's lives easier, better and more beautiful. Henkel , a Fortune Global
500 company, operates in three strategic business areas - Home Care, Personal
Care, and Adhesives, Sealants and Surface Treatment. In fiscal 2005, Henkel
generated sales of 11,974 million euros. More than 50,000 employees work for
Henkel worldwide. People in approximately 125 countries around the world trust in

brands and technologies from Henkel.

This document contains forward-looking statements which are based on the current estimates and assumptions made by the
corporate management of Henkel KGaA. Forward-looking statements are characterized by the use of words such as expect,
intend, plan, predict, assume, believe, estimate, anticipate and similar formulations. Such statements are not to be understood
as in any way guaranteeing that those expectations will turn out to be accurate. Future performance and the results actually
achieved by Henkel KGaA and its affiliated companies depend on a nhumber of risks and uncertainties and may therefore differ
materially from the forward-looking statements. Many of these factors are outside Henkel's control and cannot be accurately
estimated in advance, such as the future economic environment and the actions of competitors and others involved in the
marketplace. Henkel neither plans nor undertakes to update any forward-looking statements.
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