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Sustainable packaging innovation by Henkel Laundry & Home Care

New packaging for toilet cleaners: less plastic and more
recycled material
Düsseldorf – With a new, global packaging concept for toilet cleaner bottles Henkel is
underlining its commitment to sustainable packaging and the promotion of a circular
economy. The amount of recycled polyethylene (PE) in the packaging of toilet cleaner gels*
has been significantly increased – reaching 50 percent for toilet cleaners in the standard
range, for example from the Biff brand, and, in the case of cleaners from the Pro Nature
range, as much as 75 percent.
The material is recycled plastic from end-user households. “It is an important step for us that
we have been able to increase the proportion of recycled PE in our toilet cleaners so
significantly. After all, the availability of high-quality recycled materials of this plastic is still
limited,” explains Ulf Timmann, Head of Global Packaging Innovation Toilet Care & Hard
Surface Cleaning. “The success is at the same time a motivation. Our goal is to even further
increase the proportion of recycled material in our packaging.”
Not only does the new packaging concept include more recycled plastic, but also less plastic
overall. This reduces the weight of the bottle by 11 percent. This packaging innovation saves
480,000 kilograms of new plastic per year. This corresponds to a saving of 800 tons of CO2
annually. The compact bottle design allows around 10 percent more bottles to fit on a
transport pallet. In addition to the increased use of recycled materials, this has a positive
effect on the ecological footprint, as it saves CO2 during transport.
With the new packaging concept, Henkel has introduced a standardized bottle body design
for toilet cleaners worldwide. All bottles are now available in a uniform format and have
polyethylene as a material. The products have been available in stores since January 2021.
* Except for those products that are subject to special safety standards due to their high cleaning performance.
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Ambitious targets for sustainable packaging and climate protection
The new toilet cleaner bottle thus contributes to Henkel achieving its ambitious packaging
targets. The company is working towards the ambitious target to reduce the amount of virgin
plastic from fossil sources in its consumer product packaging by 50 percent by 2025. To reach
this goal, Henkel aims to increase the proportion of recycled plastics to more than 30 percent
by 2025, reduce the absolute plastic volume and increase the use of biobased plastics. In
addition, 100 percent of Henkel’s packaging will be recyclable or reusable**. Sustainable
packaging solutions also contribute to Henkel's climate protection targets. By 2040, Henkel
aims to be a climate-positive company.
To learn more about Henkel’s sustainability strategy, targets and activities,
visit https://www.henkel.com/sustainability/sustainable-packaging
** Excluding products where residue may affect recyclability or pollute recycling systems
About Henkel
Henkel operates globally with a well-balanced and diversified portfolio. The company holds leading positions with
its three business units in both industrial and consumer businesses thanks to strong brands, innovations and
technologies. Henkel Adhesive Technologies is the global leader in the adhesives market – across all industry
segments worldwide. In its Laundry & Home Care and Beauty Care businesses, Henkel holds leading positions in
many markets and categories around the world. Founded in 1876, Henkel looks back on more than 140 years of
success. In 2019, Henkel reported sales of more than 20 billion euros and adjusted operating profit of more than
3.2 billion euros. Henkel employs more than 52,000 people globally – a passionate and highly diverse team, united
by a strong company culture, a common purpose to create sustainable value, and shared values. As a recognized
leader in sustainability, Henkel holds top positions in many international indices and rankings. Henkel’s preferred
shares are listed in the German stock index DAX. For more information, please visit www.henkel.com.
Photo material is available at www.henkel.com/press
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