Press Release
June 10, 2021

Webinars and white papers on the upcoming changes for food contact packaging in 2021

Henkel on food contact packaging: Sustainability and food
safety are two sides of the same coin
Düsseldorf – The importance of food safety in packaging remains paramount for consumers.
At the same time, the sustainability of packaging is becoming ever more relevant as a factor
in the purchasing decision. Legislators are increasingly acting on these demands, introducing
relevant regulation. A few examples: starting January 2022, France is likely to ban the usage
of mineral oils in packaging all together, in its ‘Loi relative à la lute contre le gaspillage et
pour une économie circulaire’ (AGEC). Meanwhile, Germany is working on new stricter
threshold guideline for mineral oil when it comes to the reuse of recycling paper for food
contact applications.
For those working in the packaging value chain, sustainability and food safety cannot be
viewed independently. One cannot be compromised on for the sake of the other. Yet,
changes made for one purpose may very well have implications for the other: new, more
sustainably sourced materials can have different food protection properties, for example. This
is a complex challenge that makes it necessary for the entire packaging value chain to work
together. The industry needs to develop innovative solutions that help to align sustainability
and food safety requirements in packaging with the focus of upcoming regulations. As a
leading global manufacturer for adhesive solutions, Henkel is committed to share its
knowledge about these various dimensions with its partners, customers and suppliers via
webinars as well as white papers. Henkel’s goal is to catalyze these developments within the
industry and, consequently, in society.
Supporting the value chain to keep up with complex regulation
“This year we will see very far-reaching changes for our customers, with strong implications
for the entire packaging industry,” comments Dr. Monika Tönnießen, Head of Food Safety
Compliance - Global Food Safety, Product Safety and Regulatory Affairs at Henkel. Tönnießen
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explains: “Among these changes the final implementation of the 15th Amendment to the
European Plastics Regulation is of particular importance. This regulation further specifies the
permitted level of certain potentially migratable substances like primary aromatic amines
(PAA) in food significantly.” The legislation includes a two-year transition period for materials
that comply with the old legislation and were placed on the market before 23rd March 2021
allowing for the exhaustion of existing stocks. The transition is facilitated by more elaborate
testing methods such as chromatographic techniques which will be required for every
converter to prove harmlessness. “As our teams, especially in toxicology and analytics,
anticipated such changes, we are able to offer our customers active support and state-of-theart testing capacities for these substances of concern,” says Dr. André Weiss, Manager
Instrumental Analytics, Food Safety, Henkel Corporate Scientific Services. “Furthermore, we
can provide them with even deeper insights in the form of our newly revised white papers on
related topics and our constantly updated Food Contact Statements,” Dr. Monika Tönnießen
concludes.
Henkel’s digital knowledge transfer webinars
Building on high demand for these formats in the recent years, Henkel’s upcoming series of
webinars will focus particularly on the subject of sustainability and share the company’s
expertise in this area. The 2021 webinars will therefore bring together information on subjects
that have already changed the packaging industry over recent years: latest developments in
the field of mineral oil components, with insights on regularity environments and a special
focus on sustainability, for example. The webinar series will be accessible on Henkel’s
recently-launched online platform Henkel Adhesives Forum:


June 16, 2021: “Single use plastics in the EU – From regulation to implementation and
impacts”



June 23, 2021: “From plastic to paper straws – Challenges & Solutions”



September 15, 2021: “Recycled materials in food contact – Regulations and current status
in Europe and North America”



September 23, 2021 “Migration analytics basics - Adhesives in food packaging”



October 5, 2021 “Mineral oil components in food packaging - What you need to know
about adhesives”



November 3, 2021 “Updates of global legislation for adhesives in food contact”

Production chain adaption and regulation complexity require in-depth information
With its food contact statements, Henkel is providing its customers with a further valuable
tool: They include in-depth insights into possible presence of substances of concern such as
metals or potentially genotoxic substances as well as PAA. The necessary testing to identify
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these critical substances is executed by in-house experts at the Henkel’s analytical
department and gives customers the confidence and insights needed to prove along the
value chain that the produced food packaging is compliant with latest regulations. The
documents are constantly kept up to date to ensure they provide accurate information. In
addition, Henkel’s expert group is also providing updated white papers. These provide
readers a holistic overview of the most important topics in food safe packaging. The white
papers cover topics such as primary aromatic amines, mineral oil components in food
packaging or food contact legislation with focus on the European Union.
Those seeking to learn more can see the webinar calendar here https://www.be-moresustainable.com/henkel-adhesives-forum
Henkel’s updated white papers are provided here Food Safe Packaging – Whitepaper –
Henkel Adhesives
About Henkel
Henkel operates globally with a well-balanced and diversified portfolio. The company holds leading positions with
its three business units in both industrial and consumer businesses thanks to strong brands, innovations and
technologies. Henkel Adhesive Technologies is the global leader in the adhesives market – across all industry
segments worldwide. In its Laundry & Home Care and Beauty Care businesses, Henkel holds leading positions in
many markets and categories around the world. Founded in 1876, Henkel looks back on more than 140 years of
success. In 2020, Henkel reported sales of more than 19 billion euros and adjusted operating profit of about 2.6
billion euros. Henkel employs about 53,000 people globally – a passionate and highly diverse team, united by a
strong company culture, a common purpose to create sustainable value, and shared values. As a recognized
leader in sustainability, Henkel holds top positions in many international indices and rankings. Henkel’s preferred
shares are listed in the German stock index DAX. For more information, please visit www.henkel.com.
Photo material is available at www.henkel.com/press
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The Henkel Adhesives Forum will offer 24/7 access to webinars, white papers and live interaction and explore
subjects such as Sustainability, the Circular Economy, Health & Safety, and much more.

Through Henkel’s long-standing experience on the field of food contact packaging, the company and its experts
are able to give deep insight into truly important factors of the topic, such as food safety and sustainability. Left:
Dr. André Weiss, Manager Instrumental Analytics, Food Safety, Henkel Corporate Scientific Services; right: Dr.
Monika Toennießen, Head of Food Safety Compliance - Global Food Safety, Product Safety and Regulatory Affairs
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