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Henkel honored with Diversity Award 

 

Henkel recognized as one of America’s Best 
Employers for Diversity 2022 by Forbes 
 
Rocky Hill, CT 

 

Henkel, the company behind well-known brands such as Loctite®, Dial®, 
Schwarzkopf® hair care and Persil® laundry detergent announced today that it has 
been recognized by Forbes as one of America’s Best Employers for Diversity 2022. 
 
The Best Employers for Diversity were chosen based on an independent survey of 
over 60,000 employees working for companies employing at least 1,000 people in 
their U.S. operations. Respondents were asked to give their opinions on a series of 
statements regarding Age, Gender, Ethnicity, Disability, LGBTQA+ & General 
Diversity in their current workplace, and given the chance to evaluate other 
employers in their respective industries. 
 
“We are honored to be ranked for the second year in a row as one of America's Best 
Employers for Diversity in 2022 and we appreciate this recognition, especially as it 
reflects the sentiment of our employees and others across the American workforce,” 
said Clayton Sinclair, Director Diversity, Equity and Inclusion. “The award showcases 
our continued strides toward our commitment to diversity, equity, and inclusion, 
fostering a culture of inclusion and belonging as we seek to enhance the positive 
employee experience that we strive for at Henkel.” 
 
Henkel’s long-standing commitment to fostering an inclusive and diverse workforce is 
reflected in its values and practices, and in its focus on continued improvement by 
enhancing policies in the workplace and supporting organizations that help address 
longstanding inequalities and social injustices. 
 
“The diversity of our employees, their backgrounds, experiences, talents, knowledge, 
creativity, and the appreciation of all their individual differences are the foundation of 
our company and the way we do business. Together, we get stronger with every step 
we take to create a more united, equitable and inclusive workplace and world,”  said 
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Sinclair. “While Henkel has always strived for an inclusive environment, we recognize 
there is much more to do to,” added Sinclair.  
 
In 2021 Henkel strengthened its DEI strategy implementing programs to increase 
diversity in the talent pipeline forming strategic partnerships to support those efforts. 
Additionally, the focus to inspire a sense of belonging so all employees feel 
empowered to bring their whole selves to work was highlighted with the expansion of 
its Employee Resource Groups (ERGs). 
 
These programs will help build leadership, education, and career opportunities that 
support future growth and diverse representation of Henkel employees, as well as 
the company’s efforts to empower diverse talent. 
 
 
About Henkel in North America  
In North America, Henkel operates across its three business units: Adhesive Technologies, Beauty 
Care, and Laundry & Home Care. Its portfolio of well-known consumer and industrial brands includes 
Schwarzkopf® hair care, Dial® soaps, Persil®, Purex®, and all® laundry detergents, Snuggle® fabric 
softeners as well as Loctite®, Technomelt® and Bonderite® adhesives. With sales close to 6 billion 
US dollars (5 billion euros) in 2021, North America accounts for 25 percent of the company’s global 
sales. Henkel employs over 8,000 people across the U.S., Canada and Puerto Rico. For more 
information, please visit www.henkel-northamerica.com, and on Twitter @Henkel_NA. 
. 
About Henkel  
Henkel operates globally with a well-balanced and diversified portfolio. The company holds leading 
positions with its three business units in both industrial and consumer businesses thanks to strong 
brands, innovations and technologies. Henkel Adhesive Technologies is the global leader in the 
adhesives market – across all industry segments worldwide. In its Laundry & Home Care and Beauty 
Care businesses, Henkel holds leading positions in many markets and categories around the world. 
Founded in 1876, Henkel looks back on more than 140 years of success. In 2021, Henkel reported 
sales of more than 20 billion euros and adjusted operating profit of about 2.7 billion euros. Henkel 
employs about 53,000 people globally – a passionate and highly diverse team, united by a strong 
company culture, a common purpose to create sustainable value, and shared values. As a recognized 
leader in sustainability, Henkel holds top positions in many international indices and rankings. 
Henkel’s preferred shares are listed in the German stock index DAX. For more information, please visit 
www.henkel.com.  
 

Photo material is available at www.henkel-northamerica.com/press 
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