Quarterly statement Q1 2022

January—March

a A

ANTNWIARBNNNGINANTINN B 19ENEIR
< a aa 1 1
LENLﬂ@NEI'Bﬂ‘ll']ﬂVlLﬁ]Uiﬁlﬁﬁl'NiﬂﬂLﬂu °lu"lmsmﬂ 1

" gRAUNATINURININRNANTY 7.1% TeszauLlszunm 5.3 Wuauels anad 6.1 %:

~ ~ a aay P o o
- mﬂiuimmmqummuimawﬂmwzgmﬁm”l,mqummm:wmuj WIUFLa14891any 10.7 %
AI d’j [~3 v
WNTLLENTIRE 11.6 %
- udndusidonuaiinsuennegnsi isunanssnudu Anauidniies -1.2 % anae -3.5 %
HB99NNITANTEUNIAINNIATNNINI L

a

- wasdeiEnwasAnieTluaTEew HensniaiuinveseenneqnET IisaNKansENLEw
Audaundannni 4.9 % NI 2.2 %
" paainlusdeenraaulmn il uiargasuan AaanwauILaALTAR g1 TILNS

" pIssINUUIngINANARAMNTNALATHARA M L uASIFauLasTas AT LT luunanWaTNLAen
[ a % a a =3
fu melanannundumallnauslnawasiasAs (Henkel Consumer Brands):

— WnannudawndaesnaiulauasinennlslugsiadudigUlnezing

—  nayIuINIanudaNl: annsnilszudnanldanedusiuliszunn 500 Augls
pnnsaliluszaznans

— wmsnngszazuInfiazaniiunianieludnll 2566: padravissndnlfgnitsznnn 250 §ruglesied]
uazduwssautlazanns 2,000 Awinlanfiazlfunansznusialan

'
a

¥ - a o o aa | = o v
—  yumunasnsiuneialnaledmiugsianflivananasonselgeia 1 Wudugls

" pwnsanduduileuilszanm 2565 dFudgauiiadun 29 insieu

" AN UAUMSRuNTARUlussasnaNetesTazEg

amanain, 5 noun1AN 2565 - Tulnsunawsnaesd 2565 sanuerntenguiaiAaiEIuduszam 5.3

Wudug lavinunansan nuanienaesnataifimieesneEy sanuagnei lismuNansznuaue) Wulnsdu 7.1
y . aa o . o o e

% tneldusanyundananisz@nsnmdueenidanlunisninunan ansiliunnsiulivanauaniies

Tnans1ae)ine Huennelindu 6.1 %

Seite 1/11



ANSAWL Tuua Useaudutinfismng (@ale) 184189468 Na1a90

PP g 4 a o= a = , ' o o
“tap11eANINtuATagatinmsznsALinyews) sutensjumiduetdeainainniinauialan
wazisfiadnisuanInNTauAdmiuANssTdutis g aeawanian atnelsfiniu
ANNUIARDNN AT NATNUNIATIATT B AR LG aL R AU ST TN UM
nansznuaesingalafatalsunrialan Uszneuiuanunisaifvasenlunaindngauwasdnnanaiawiolan

NIANNTULINTUANNEINYFAIATIN TgLATY”

“ o P o ,a @ o v o e o p a A
uwfiazfian1unisaingnanuIndul wfdANanAunagnindanaessienisAuInasnadidmuie
genamalulaginmnaeusnduiirszdulanlunain Instianelagiundundnnssuluganainnssud Aoy

D e dd v e v e ) 4 4 4, S
wnung nesadiuiinendesiudaniduuuniiundnauluauiae Wi n1snaaun nadiense uazANEIEY
wazfinenIssIusINie e gsnanandsiauA1glinAtTinAves
uaRSsidEnduarluafBoutananiuaiionuas easeuususiiFlnAaLEaIAa (Henkel Consumer
Brands) 191inasa3aunannainduivanilssimadoanmnaiszunn 10 Wukugls
s ez iunannefugsnaduirglinatdlnassnieniuaiunislinne lusiug 2566 uet1edingn
o ° a v Y A a a a - a PP o <
duazilunisiiaueRufinuugunninuiiadoaingsrdnsnmneinidlazewn il anuadaneuinay

wazinliigsiainsiulnuazdnsnnilsngean” asamu Twua asune

nsiivineseentelulnsinauwsnldiuusamyulnaianizegndinuiaagsiamalulaginig

< g A a < s a o o A A a o ~ ' o
E'IN@';T'NEQ@"]J']EW]LmUImﬂuLLUU’ﬂ@?LmuﬂLﬂum’]Lﬂﬂl@ﬂ\iﬁ@ﬂLﬂu‘l/] 10.7 % Iﬁlilllh:ﬁ'ﬂqvmﬁll@Nﬂ')u?qwﬂuu@uu

==y = | a ad ¢a 3 o
ﬂammmﬁwﬁwimquN@m:wuauj Iuﬁu']ﬂﬁqiﬂqn’lﬁlttﬂﬁ‘ﬁlﬂ@uLZ\]ﬂWﬂEIV] -1.2% lulnsunausn

a o A A A L o o = o o a a v a &g o | Ay
Q?ﬂ'ﬁ?sﬁuﬂ'ﬂ'ﬂ’]mwLWNmuLﬂquL@’ﬂ@'ﬂﬂﬁ@ﬂ ﬁ]']NV]ﬁr]mﬂ']?ﬂﬁ'] N@@Wﬂuﬁ;?ﬂ@@uﬂf]’qﬂtﬂﬂuﬁiﬂﬂuuﬁnﬂquﬂwLLZ\]'}]

Ipean1zasingEiaInn2AHuAINENATNNEune s InaTaRlsznAls lutl 2565

WL I NANRANUNTNAUASNARN N LUATIFaUT AU LANET INTINNANTTNUE
A a 1 < 1 PN d’l =< ¥ a a o o Y o v
ruTneteudeundainaui 4.9 % Iaglaussmyuainniaiulalun@admueidngne luntmsaiudaa

NNIERATNEANEN IaINNaNINLBW] 1eeganananineluaTEeuAnauanties Tulnsuiawn

AnyuNesdnInia sanuedAyreaasdaliiuusayuaineaiaiialudidunan adnelsfianw

' v
a K ! o

ARANANRUILAI AR ED AN NN LT

Fanaslilinamihdiasivaesesdeutszann 2565 prfamu fuwalinauidiuin:
“pnulluuauuazanafunailudnuaniennagiieess i usnuaanniingapeailuginn
MAARgALLAZLEM R UM TR uetnEneSs YiananenTgURiusessapslugiATy
lunanefeuimmaundelifadulafiazneunsiiugsialuiade wenaini
wlsznasgRnanssuluiuangadnn Tedenasiasenanasalszanillszano 1

Wud g lsuazdanansznusianinauuinngl 2,500 A mmmm@ﬁmdqﬁ”

g : o 9 oA A = < oy A ,
m'ﬂuul.ﬁ"]ﬂ’]m')"]l.l.ﬁ\?ﬂﬁﬂum@?qﬂiﬂﬂl’ﬂ\ui"ﬂumquLW@ﬂm@Qﬂqzqﬂﬁluﬂqme\?muﬂLﬂu'ﬂﬂrl\?llf]ﬂ

v
o

=< o o o o = v ¥ o e 1 d‘ A
3 Lmq@ﬂmemLLu:u’]ﬂa:mﬂm'ﬂmmmﬂumﬁlmimm\ij WHatangmauuEe”

Page 2/11



g @ . g = N A o , a & d o =
OUH LBUARAIATNEEALILANET INTINNANITNLRW axiiuIATIssAUNquA AU sAL 3.5 119 5.5%
Tutlutsznnn 2565 wamauwnuainnisnenUiutlgauds (EBIT margin) madiazveslugae 9 89 11 %

Amiunnlsstedunlivlpudandnauanilasuad ieidanindiazanaslugeg -35 09 -15 %

gl| ﬂ“ll’]ﬂiﬂﬁl‘i"]u‘ll’ﬂﬂ‘l;fﬂﬂﬂu

Qq

ganuNasINTaNguIEINIRNT AT 6.1% Tulnsunauwsnaesd 2565 an 4,968
anuglslulasunameaiuaesdnewiu 5271 dugls Inslaanuanlisanuansznuau o (g
A e o a » & a o &
aaafFuauansuaniasunarnisdinianian1s/naun19aenu) WKW 7.1 %
maiuTnetalisdAnyreaseennalusyaunguiliiunauiaingian
dounisarusanianisuaznIsnaunsasuin llitananaanas -1.1 %

o d‘ a a < v d‘
nansznuaInanTLanilasuina luduonianiiasn +0.2 % 1evaan1e

HRATNETINIINGN
in million euros Q1/2022
Sales 5,271
Change versus previous year 6.1%
Foreign exchange 0.2%
Adjusted for foreign exchange 5.9%
Acquisitions/divestments -1.1%
Organic 7.1%
Of which price 9.4%
Of which volume -2.3%

" Al individual figures have been commercially rounded. Addition may result in deviations from the totals indicated.
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Western Eastern Africa/ North Latin Asia- Corporate Henkel

Europe Europe Middle America America Pacific Group
in million euros East
Sales? January—
March 2022 1,502 778 316 1,358 338 923 56 5,271
Sales? January—
March 2021 1,528 742 319 1,234 280 837 30 4,968
Change versus
prior-year quarter -1.7% 4.9% -08% 101% 20.8% 10.2% - 6.1%
Organic -04% 21.0% 1.4% 6.6% 15.2% 5.3% - 71%
Proportion of
Group
sales 2022 28% 15% 6% 26% 6% 18% 1% 100%
Proportion of
Group
sales 2021 31% 15% 6% 25% 6% 17% 1% 100%

2 All individual figures have been commercially rounded. Addition may result in deviations from the totals indicated.

3 By location of company.
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in million euros Q1/2022
Sales 2,631
Proportion of Group sales 50%
Change versus previous year 11.6%
Foreign exchange 1.6%
Adjusted for foreign exchange 10.0%
Acquisitions/divestments -0.7%
Organic 10.7%

Of which price 10.6%

Of which volume 0.1%

" Al individual figures have been commercially rounded. Addition may result in deviations from the totals indicated.
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in million euros Q1/2022
Sales 892
Proportion of Group sales 17%
Change versus previous year -3.5%
Foreign exchange 0.1%
Adjusted for foreign exchange -3.6%
Acquisitions/divestments -2.4%
Organic -1.2%

Of which price 5.1%

Of which volume -6.3%

" All individual figures have been commercially rounded. Addition may result in deviations from the totals indicated.
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in million euros Q1/2022
Sales 1,692
Proportion of Group sales 32%
Change versus previous year 2.2%
Foreign exchange -1.8%
Adjusted for foreign exchange 4.0%
Acquisitions/divestments -1.0%
Organic 4.9%

Of which price 10.1%

Of which volume -5.2%

" All individual figures have been commercially rounded. Addition may result in deviations from the totals indicated.
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