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THIS IS HENKEL

OUR HISTORY AND
GLOBAL PRESENCE
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Henkel’s story begins in 1876 with a twenty-eight-year-old Sovs1dvavigvifasuduiulul w.aA. 2419 Taslwa

merchant who was interested in science: Fritz Henkel. 01¢ 28 Ur‘iaulaiuSnan AIaas wsng avtha ZUSUﬁl 26
On September 26, 1876, Fritz and two partners founded AUYITU W.FA. 2419 W§n6ua:ﬁu€buaa\)swfJﬂ'acT\)u§G'n
the company Henkel & Cie in Aachen, Germany and loviAateuds lutdovallAu Us:inAleasud ta:m
marketed their first product, a universal detergent based ﬂ']SC]H']ONéCIIfTﬂJﬁllSﬂUO\)WDﬂlU'I olduwvgnwan

on silicate. The Henkel family and thousands of their aluAUS=avANIG3aIn0 ASDUASIUDYIIVIAALLA:
employees built Henkel into a global company, and wuaviuka1gwuAusiuasvieviAalAtlduusgns:=au
throughout the decades, we have seen many product lan uaznasakargnmdssynWiuLl ISTlatkumsidad
launches, a steady flow of innovations, and continuous WaOAuNUIALUIY uj‘mﬂssuﬁlhél\)fhalﬁ”l yiunasnls
expansions through organic growth and acquisitions. UU"IUCTJE)EJ"]\)Cialﬁa\)v\hUﬂ’]Slﬁ']gaﬁi)ﬂ’]S

GLOBAL HEADQUARTERS, REGIONAL OFFICES AND SITES IN THAILAND
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THAILAND
HENKEL THAILAND ESTABLISHED IN 1972
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THIS IS HENKEL

CORPORATE
CULTURE
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OUR PURPOSE
QUVKUIBUDIVISY

Our Purpose expresses what unites us all at Henkel:
Pioneers at heart for the good of generations. We are a
diverse team of more than 52,000 colleagues worldwide,
striving to enrich and improve life every day through our
products, services, and solutions. Our Purpose is built
from our roots and carries a long-standing legacy of
innovation, responsibility, and sustainability into the
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future. Our shared values and Leadership Commitments
guide our decisions and actions every day.

OUR VALUES
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Our values guide all our actions, decisions and behaviors.

= We put our customers and consumers at the center
of what we do

= We value, challenge and reward our people

= We drive excellent sustainable financial performance

= We are committed to leadership in sustainability

= We shape our future with a strong entrepreneurial
spirit based on our family business tradition
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THIS IS HENKEL

DIVERSITY, EQUITY
AND INCLUSION
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I AM UNIQUE. WE ARE HENKEL.
duluwkiiaulns 1s1AaoviAa

At Henkel, diversity, equity and inclusion is a business
imperative and form an integral part of our corporate
culture. We are convinced that a diversified workforce, as
well as an open and inclusive corporate culture, are
essential success factors and the foundation of our

competitive advantage in a globalized world.

Different perspectives, cultures, and ways of thinking
enable us to meet the demands and needs of our markets
and customers with regard to knowledge, skills, and
cultural background. We believe that a company culture
that focuses on diversity, equity and inclusion is the key
driver of creativity, innovation, and invention.

OUR CORE DIVERSITY DIMENSIONS AND INITIATIVES
UAUKAAUDVAIIUKAINKAY LLAzAILAQSISUUDVIS

We pursue a holistic approach to diversity, equity and
inclusion. For us, diversity stands for the variety of
talents, attitudes, perspectives, strengths, skills, and
many more characteristics that make each of us unique.
While we recognize that all of these individual attributes
create our diversity, our strategic initiatives focus on
several core dimensions:

= Gender

= Ethnicity and internationality

= LGBTQ+

= Disabilities

= Generations
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Half of our leaders are female, and
women represent more than 50% of
our overall staff strength.*
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JuiAn31 50% vavwdAviunvkua*

*as of January 2023
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OUR BUSINESSES

ADHESIVE
TECHNOLOGIES
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In Adhesive Technologies, Henkel delivers high impact

solutions for a wide range of industries.

Our business comprises three areas:

Mobility & Electronics
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In Thailand, we opened a trade office in 1972, and soon
established a production plant and technical lab in the
1980s. With the acquisition of Loctite in 1995, the
Adhesives and Electronic Materials businesses of
National Starch in 2008, and Darex Packaging
Technologies in 2017, which included a production site in
Bangpoo, we established a leading position in Adhesive
Technologies. Our key markets are automotive
engineering, electronics, food and beverage, furniture,
sports and fashion and medical technologies. We support

our customers in product development and deliver

solutions for maintenance, repair and overhaul.

Packaging & Consumer Goods
ussaAeuriuazauAgulnausina
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OUR BRANDS
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LOCTITE BONDERITE. AQUENCE. TECHNOMELT TEROSON.




OUR BUSINESSES

CONSUMER
BRANDS
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Henkel Thailand is active in the Professional and Consumer
Goods business, where we lead with innovations in the

fields of hair colorants, perming, hair styling and hair care.
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Since 1956, the Schwarzkopf brand has been available to
Thai consumers. In 2001, the ASK Academy was
established to educate hair stylists on the latest
products and trends. In 2009, we began the production
of hair coloration products at the Yamahatsu plant in
Chonburi. In 2022, Henkel acquired Shiseido's
Professional Hair Business in Asia-Pacific, significantly

expanding our leading position in the market.

Today, our portfolio of brands is a strong foundation to

capture new opportunities in the beauty care industry.

OUR BRANDS
LLUsSuauaviLsn
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the Jail of healthy hair
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SUSTAINABILITY

OUR SUSTAINABILITY
STRATEGY
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RESPONSIBILITY FOR PEOPLE, PLANET AND SOCIETY
A wsSuravaudayau lan ua:dvau

With our 2030+ Sustainability Ambitions Framework, we @29 2030+ Sustainability Ambition Framework (s11aWeuun
have developed new long-term ambitions in the three wWhkwes::01KUTU 3 d1u Tdud wadsvi3tklanuavist wauun
dimensions of Regenerative Planet, Thriving Communities yu¥U wa:wusbasnigadiald iWadulndaaunduAdKkidalu

and Trusted Partner to drive further progress.

KEY AMBITIONS 2030+
AwvlundAsy 2030+

Aim for climate-positive Aim for circular use of Aim for gender parity
operations by 2030 water resources across all management

and set a net-zero pathway and waste materials in our W levels by 2025
for our scope 3 emissions. operations by 2030. I-_h7 and shape the future of

work for our business and

employees.
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LEARN MORE ABOUT OUR 2030+ SUSTAINABILITY AMBITION FRAMEWORK
lSﬂuSlwumumanu 2030+ SUSTAINABILITY AMBITION FRAMEWORK uavis1 lasmisidonsuSulud
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WWW.HENKEL.COM/SUSTAINABILITY
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SUSTAINABILITY

CORPORATE
CITIZENSHIP
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In Thailand, Henkel has been actively contributing to tudszinAlne woiAaldddusiuadwuiviululasoamswaliliov
Corporate Citizenship projects to support the local Usanlv‘\'iaaLTuaququuuﬁa\)f_iu
community.
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Some of our initiatives include a donation to Taksin TnsuomssiSuravis1 [duA MsusnAdunagUasainmsuwngikAu
Hospital, monetary and blood donations to the Thai Red Tsvwgiuiamandu msusnAduualakalkavanmmuialneg uas
Cross, and volunteer efforts at Khao Yai National Park. msWuaalnshignetuukonduikay



CONTACT OUR TEAM
GaconuuavIs

Main office

Henkel (Thailand) Ltd. (Main office)
Henkel (Siam) Adhesive Technologies Ltd.
Shiseido Professional (Thailand) Co., Ltd.
The offices at Centralworld

35th floor, 999/9 Rama 1 Road
Patumwan, Bangkok 10330

Adhesive Technologies manufacturing plant
Henkel (Thailand) Ltd.

253/2 Bangpoo Industrial Estate

Soi 3 Sukhumvit Road, KM. 34 Praksa

Muang, Samutprakarn 10280

Adhesive Technologies manufacturing plant
Henkel (Thailand) Ltd.

700/349 M.6 Amata City Chonburi Industrial Estate
Bangna-Trad KM.57 Nongmaidaeng

Muang, Chonburi 20000

Consumer Brands manufacturing plant
Yamahatsu (Thailand) Co., Ltd.

600/48 Moo 11,

Sukaphiban 8 Rd. Nongkham

Sriracha, Chonburi 20230

HENKEL (THAILAND) LTD.

HENKEL (SIAM) ADHESIVE TECHNOLOGIES LTD.
YAMAHATSU (THAILAND) CO., LTD.

SHISEIDO PROFESSIONAL (THAILAND) CO., LTD.
HENKEL.CO.TH
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