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Sales development by business unit

in million euros Sales

Third quarter 2023 Q3/2022 Q3/2023 +/- Organic

Henkel Group 5,976 5,440 -9.0% 2.8%
Adhesive Technologies 2,995 2,711 -9.5% 0.8%
Consumer Brands 2,916 2,695 -7.6% 6.2%

January-September 2023 1-9/2022 1-9/2023

Henkel Group 16,889 16,366 -3.1% 4.1%
Adhesive Technologies 8,462 8,186 -3.3% 3.3%
Consumer Brands 8,251 8,060 -2.3% 5.9%
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Group sales performance

in million euros Q3/2022 Q3/2023 1-9/2022 1-9/2023
Sales 5,976 5,440 16,889 16,366
Change versus previous year 17.3% -9.0% 12.5% -3.1%
Foreign exchange 6.6% -6.3% 3.9% -3.9%
Adjusted for foreign exchange 10.7% -2.7% 8.6% 0.8%
Acquisitions/divestments -0.6% -5.5% -1.1% -3.4%
Organic 11.3% 2.8% 9.7% 4.1%

Of which price 14.7% 8.3% 11.6% 10.8%

Of which volume -3.4% -5.5% -1.9% -6.7%
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Sales performance by region

Europe IMEA  North Latin Asia- Corpo- Henkel
in million euros America America Pacific rate Group
Sales’

July-September 2023 2,040 594 1,517 420 837 34 5,440
Sales'

July—September 2022 2,358 618 1,548 413 974 65 5,976
Change versus

previous year -13.5% -3.9% -2.0% 1.5% -14.1% - -9.0%
Organic 09% 247% 3.2% 5.8% -4.7% - 2.8%
Proportion of

Group sales 2023 37% 11% 28% 8% 15% 1% 100%
Proportion of

Group sales 2022 39% 10% 26% 7% 16% 1% 100%

' By location of company.
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Sales performance by region

Europe IMEA  North Latin Asia- Corpo- Henkel
in million euros America America Pacific rate Group
Sales’

January-September 2023 6,324 1,610 4,621 1,254 2,438 120 16,366
Sales'

January-September 2022 6,792 1,713 4,421 1,146 2,642 175 16,889
Change versus

previous year -6.9% -6.0% 4.5% 9.5% -1.7% - -3.1%
Organic 1.9%  253% 3.6% 10.5% -3.4% - 4.1%
Proportion of

Group sales 2023 39% 10% 28% 8% 15% 1% 100%
Proportion of

Group sales 2022 40% 10% 26% 7% 16% 1% 100%

' By location of company.
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Sales performance Adhesive Technologies

in million euros Q3/2022 Q3/2023 1-9/2022 1-9/2023
Sales 2,995 2,711 8,462 8,186
Proportion of Group sales 50% 50% 50% 50%
Change versus previous year 22.6% -9.5% 17.6% -3.3%
Foreign exchange 7.7% -6.5% 5.0% -3.6%
Adjusted for foreign exchange 14.9% -3.0% 12.6% 0.3%
Acquisitions/divestments -1.9% -3.8% -1.1% -3.0%
Organic 16.8% 0.8% 13.7% 3.3%

Of which price 15.8% 4.9% 13.2% 8.3%

Of which volume 1.0% -4.1% 0.5% -5.0%
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Sales development by business area

in million euros Sales

Third quarter 2023 Q3/2022 Q3/2023 +/- Organic

Adhesive Technologies 2,995 2,711 -9.5% 0.8%
Mobility & Electronics 1,009 980 -2.8% 4.6%
Packaging & Consumer Goods 993 855 -13.8% -5.0%
Craftsmen, Construction & Professional 994 876 -11.8% 2.8%

January-September 2023 1-9/2022 1-9/2023

Adhesive Technologies 8,462 8,186 -3.3% 3.3%
Mobility & Electronics 2,767 2,879 4.1% 8.6%
Packaging & Consumer Goods 2,848 2,588 -9.1% -2.7%
Craftsmen, Construction & Professional 2,848 2,719 -4.5% 4.1%
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Sales performance Consumer Brands

in million euros Q3/2022 Q3/2023  1-9/2022  1-9/2023
Sales 2,916 2,695 8,251 8,060
Proportion of Group sales 50% 50% 50% 49%
Change versus previous year 11.5% -7.6% 6.8% -2.3%
Foreign exchange 5.7% -6.3% 2.8% -4.2%
Adjusted for foreign exchange 5.8% -1.3% 3.9% 1.9%
Acquisitions/divestments 0.8% -7.5% -1.0% -4.0%
Organic 5.0% 6.2% 5.0% 5.9%

Of which price 13.7% 11.9% 10.2% 13.3%

Of which volume -8.7% -5.7% -5.2% -7.5%
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Sales development by business area

in million euros Sales

Third quarter 2023 Q3/2022 Q3/2023 +/- Organic

Consumer Brands 2,916 2,695 -7.6% 6.2%
Laundry & Home Care 1,902 1,726 -9.3% 5.8%
Hair 799 779 -2.5% 8.9%
Other Consumer Businesses 214 190 -11.1% -0.6%

January-September 2023 1-9/2022 1-9/2023

Consumer Brands 8,251 8,060 -2.3% 5.9%
Laundry & Home Care 5,396 5,179 -4.0% 5.5%
Hair 2,254 2,347 4.1% 8.3%
Other Consumer Businesses 601 534 -11.0% -0.2%
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