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These are the winners of this year’s Martha Schwarzkopf Award  

Henkel recognizes female researchers with the “Martha 

Schwarzkopf Award for Women in Science” 

 

Düsseldorf – For the second time, Henkel is presenting the “Martha Schwarzkopf Award for 

Women in Science,” a research prize to promote and honor outstanding female scientists in 

the field of hair research. The three winners of this year’s award have been honored in 

Düsseldorf and, in addition to prize money, will also receive the offer of scientific exchange and 

support for their research work by Henkel experts. 

 

Equal opportunities and gender equality are integral parts of Henkel’s corporate culture. That’s 

why Henkel supports women in a wide variety of areas – inside and outside the company. As 

women continue to be underrepresented in the field of research, Henkel has launched the 

Martha Schwarzkopf Award for Women in Science last year as one example to support women 

in science. With the award, Henkel is committed to promoting talented women in science and 

supporting them in their research projects. 

 

"We are very pleased to further strengthen our scientific network in the field of hair research 

with this year's winners of the Martha Schwarzkopf Award for Women in Science. At the same 

time, we support outstanding female researchers in advancing the science of hair and the hair 

follicle and thus gain new insights to continuously improve the lives of our customers," says 

Frank Meyer, Head of R&D Henkel Consumer Brands. 

 

The Martha Schwarzkopf Award is a research prize open to international female scientists from 

the fields of life sciences, physical and medical sciences, as well as computer sciences. This 

year’s winner specialize in hair research or related fields, such as textile and wool fiber research, 

the analysis of biological surfaces or the interaction of substances with hair or scalp. The 

winners are thus carrying on the tradition of the laboratories initiated by Martha Schwarzkopf, 

which were already researching human hair in the 20th century. 
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In recognition of their scientific achievements, the winners receive a prize money as well as the 

opportunity to be mentored by Henkel experts to further advance their research. All 

applications were reviewed under scientific aspects by an expert jury of scientists from Henkel 

Consumer Brands R&D. The winners were announced during an award ceremony in Düsseldorf 

on November 21. “We are very pleased that we have received so many qualified applications 

and were able to once more honor three female researchers. We are particularly pleased that 

we were able to fulfill our ambition of making the award even more international this year,” 

says Andrea Sättler, Corporate Director R&D at Henkel Consumer Brands and Chair of the 

Martha Schwarzkopf Award expert jury. 

 

About the winners 

This year's winners convinced the expert jury with their innovative strength, their pioneering 

spirit and the high relevance of their research. Andrea Sättler emphasizes that the diversity of 

hair research is perfectly represented by the applications and the winners' different life paths, 

experiences, and research directions. 

 

This year's first place went to Dr. Claire Higgins from Imperial College in London, who receives 

a prize money of 10,000 euros. She is the president of the European Hair Research Society and 

has been focusing her research on human hair follicles and their skin environment for over 20 

years. She is internationally recognized for her work on hair ageing. For the future, she hopes 

that scientific work like hers will contribute to effective technologies and patented products 

that can help people suffering from hair ageing.  

 

The prize money of 5,000 euros for the second place went to Prof. Dr. Yan Zhang from the 

Shanghai Jiao Tong University. As a member of various Chinese and Asian scientific societies, 

Prof. Dr. Zhang can already look back on a career spanning more than 30 years, in which she 

has focused on glycobiological relationships in medicine and immunology. She was the first to 

systematically illustrate the connection between the physiological conditions of the host, the 

demographics, the microbiota of the commensals and the formation of dandruff.  

 

The award for the most promising “emerging talent” is also endowed with 5,000 euros and 

went to Dr. Yan Huang from the Icahn School of Medicine in Mount Sinai, New York. In her 

dissertation, which she completed at the beginning of this year at the Fudan University in 

Shanghai, Dr. Huang deals with the pathogenesis and treatment of androgenetic alopecia 

areata. Her goal is to translate her research findings into clinical applications to help patients. 

 

More information about the Martha Schwarzkopf Award for Women in Science: Henkel 

presents Martha Schwarzkopf Award for Women in Science 

https://www.henkel.com/press-and-media/press-releases-and-kits/2023-02-10-henkel-presents-martha-schwarzkopf-award-for-women-in-science-for-the-second-time-1801362
https://www.henkel.com/press-and-media/press-releases-and-kits/2023-02-10-henkel-presents-martha-schwarzkopf-award-for-women-in-science-for-the-second-time-1801362
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About Henkel 

With its brands, innovations and technologies, Henkel holds leading market positions worldwide in the industrial 

and consumer businesses. The Adhesive Technologies business unit is the global leader in the market for adhesives, 

sealants and functional coatings. With Consumer Brands, the company holds leading positions especially in hair care 

and laundry & home care in many markets and categories around the world. The company's three strongest brands 

are Loctite, Persil and Schwarzkopf. In fiscal 2022, Henkel reported sales of more than 22 billion euros and adjusted 

operating profit of around 2.3 billion euros. Henkel’s preferred shares are listed in the German stock index DAX. 

Sustainability has a long tradition at Henkel, and the company has a clear sustainability strategy with specific targets. 

Henkel was founded in 1876 and today employs a diverse team of about 50,000 people worldwide – united by a 

strong corporate culture, shared values and a common purpose: "Pioneers at heart for the good of generations.” 

More information at www.henkel.com  

 

Photo material is available at www.henkel.com/press 
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