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Mbl NOCTOAHHO CTPEeMMMCS K
nupepcTBy B YCTOMYNBOM
pasBuTUmn

CrpemiieHre K JUIEPCTBY B YCTOMUMBOM Pa3BUTHU SIBJISIETCSI OCHOBOIIO-
JlaralolyMM acleKTOM Hallleif KOPIOPaTUBHON KyJIbTYphl Ha MPOTSKEHUU
HECKOJIBKUX IECATUIETUI U HAaXOIUT OTPakKeH!E B OCHOBHBIX IIEHHOCTSIX
KOoMMNaHuU. MBI paccMaTpuBaeM yCTONYMBOE Pa3BUTHE B JOITOCPOYHON
MEepCreKTUBe, UCIIOIb3YeM MPEeNNPUHUMATENbCKUIA TOIXO/ BO BCEX BUIAX
NesITETbHOCTY KOMITAHUY B MacIlTabe BCell MMPOM3BOICTBEHHO-COBITOBOM
cuctembl. Hartira mpomyKivst v Halm TeXHOJIOTUY pa3padaThIBAIOTCS TAKUM
00pa3oM, 4TOObI TPUHOCUTH MOJIb3Y OOILECTBY U MOCTOSTHHO CIIOCOOCTBO-

BaTb ycTOﬁqHBOMy PA3BUTHUIO B TEX CTpaHaX, C KOTOPbIMU MbI pa60TaeM.

Hamra MHOTONETHSISI TIPUBEPXXKEHHOCTh MPUHIIMIIAM YCTOWIMBOTO
pa3BuTHs obecrieunsia KOMIIAHUHM OTIMYHYIO PEMyTalUIo U MO3BOJIWIA el
3aHSTh JUIMPYIOIIME TO3MLUKM Ha MUPOBBIX PbIHKaX. Mbl HAMEpEeHbI U B
OyayllleM COXPaHSTh JIMIUPYIOlee MOJOXEHUE; AT 3TOr0 B KOMIIAHUU
OblTa pa3zpaboTaHa MOJTOCPOYHAST CTPATErHsl YCTOMUYMBOTO Pa3BUTHSI Ha
nepuon a0 2030 roga. Ctpaterus HarpaBlieHa Ha pellieHue OJHOM U3 oc-
HOBHbBIX 3a7ay, TPeOyIOUIMX pellleHus B OyaylieM — yCTpaHEeHUE 3aBU-
CHMOCTH TEMITOB POCTa OT MOTpedieHus pecypcoB. OCHOBHasI 11eJTh HaIIeit
CTpaTeruy — peaausalvs MTPUHIIMIA «IeJaTh 00Jbllle, UCTIONb3Ys MEHb-
1e», ¥ rnoBbileHue 3 GeKTUBHOCTU B TpU pa3a K 2030 rony. M bl cTpeMUM-
Cs K YBEJIMYEHUIO MOTPEOUTETHCKON IIEHHOCTU Halleil MPOIYKIUU ISt
HAIlIUX 3aKa3YMKOB U MOTPEOUTENCi, ISl aKLIMOHEPOB U AJIsSI KOMITAHUU B
LesoM, obecreurBasi IpU 3TOM CHUXKEHUE HETaTUBHOTO BO3IEHCTBUS Ha
OKPYXKAIOIILYIO CPEely.

OTBETCTBEHHOCTh 3a YCTOMYMBOE PAa3BUTHE 9KOHOMUKM JIEXKUT Ha BCEM
MUPOBOM coo01ecTBe. Mcxonst U3 3TUX cOOOpaXKeHUii, Mbl BeIeM IOCTO-
SIHHBIM OTKPBITHIN IMAJIOT CO BCEMM COLIMAIbHBIMU IpynmnaMu. [Tomutuka
I'pynmbl «XeHKeIb» B €€ 9TUYECKOM M IOPUAMYECKOM BBIPAKEHUU He-
pa3pbIBHO CBsi3aHa C yBaXKEHUEM IIpaB 4yesioBeKa, OOblYaeB, TPAIULIMA U
COLIMAJTBHBIX IIEHHOCTEN TeX CTpaH, B KOTOPBIX MbI paGoTaeM. MbI 010~
OpsieM U ToIiepKMBaeM HOOPOBOJIbHBIC YCWJIMS HAIMX COTPYIHHMKOB,
HACTOSIIUX U OBIBILKX, B Pa3JIMYHbBIX 001aCTSIX, ITOCKOJIBKY OHU OTPaXKaioT

Halie IOHMMaHUE OTBETCTBEHHOI'O KOPIIOPATUBHOI'O I'pakiaHCTBaA.



We are committed
to leadership in
sustainability

This aspiration has been fundamental to our corporate culture for decades and
isreflected in our core values. We take a long-term, entrepreneurial approach to
sustainability in all our activities along the value chain. Our products and
technologies are designed to make a valuable contribution to society and to
continuously promote and support sustainable development in all countries in
which we operate.

Through our many years of commitment to sustainable development we
have acquired both an excellent reputation as a company and leading positions
worldwide. We intend to maintain this lead in the future and have therefore
developed a long-term sustainability strategy for the year 2030. This addresses
one of the central challenges we will face in the future: decoupling growth from
resource consumption. At the core of our strategy is the goal of achieving more
with less and tripling our efficiency by 2030. We want to deliver more value — for
our customers and consumers, for our shareholders, and for our company —
while reducing our environmental footprint at the same time.

Sustainable development is a shared responsibility of the world-wide
community. Based on this understanding, Henkel conducts a continuous and
open dialogue with all social groups. Our policy of doing business in an ethical
and legal manner is inseparably linked with respect for human rights and the
social values of the countries in which we operate. We welcome and support the
volunteer work of our current and retired employees in many different areas, as
such volunteer work reflects our understanding of responsible corporate

citizenship.



PykoBoOACTBYysSICh 3TUM YyOexXIeHUueM, «XeHKeIb» OObSIBUII O CBOCH IOJI-
nepxke XapThUu YCTOWUMBOrO pa3BUTUSL Ou3Heca MexXayHapoaHOU
TOProBo#i majaThl, a Takxke [JobaiabHoro gorosopa OOH, u npucoenu-
HUJICS K MeXIyHapomaHOUW TIporpamMMme TPEANPUITUN XUMHIECKON
nnayctpun Responsible Care®. Kpome TOro, Mbl poBoanM paboTy co Bce-
MM 3aMHTePECOBAHHBIMM CTOPOHAMU, TAKUMU KaK HETIPaBUTETLCTBEHHBIE
OpraHu3aluy, TOCyIapCTBEHHbIE YUPEKACHUsI, MPOMBIIUICHHbBIE COO3BI,

TSI TAJTbHE W IIIETO PasBUTUA UJIEU YCTOﬁqHBOFO PpasBUTHUA.

IMogunHeHue Hamux AeicTBuii npaBuiam Konekca ycToiuuBOro
KOPITIOPAaTUBHOTO Pa3BUTHUS TMO3BOJUT HaM W B JajbHEHIIEM yaep>KUBaTh
M yay4lllaTh HAIllM pbIHOYHBIC mo3uliMu. M mpexae Bcero, 3To AacT HaMm
BO3MOXHOCTb yBEJIMUMBATH BKJIaJ KOMIIAHUU «XEHKEJb» B YCTOMYMBOE

pa3BuUTHE OM3HEcAa.

Hroccenpaopd, 2013
Henkel AG & Co. KGaA



In this spirit, Henkel has declared its support of the International Chamber of
Commerce's Business Charter for Sustainable Development and the United
Nation's Global Compact, and has joined the chemical industry's international
Responsible Care® initiative. We also work with other stakeholders such as
nongovernmental organizations, state institutions, and industry associations to

further develop the idea of sustainability.

Aligning our operations to the rules of this Code of Corporate Sustainability
allows us to further secure and develop the strong positions we hold in our
markets. Foremost, however, we will be able to increase the contribution of

Henkel to sustainable development.

Dusseldorf, 2013
Henkel AG & Co. KGaA
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1. Ycnex B 6u3Hece KaK pe3ynbTaT yCTOMYMBOro pa3BuTUs

Mpbl mepBbIMM pa3pabaTbiBaéM HOBBIC pPEILIEHUST MPOOJIEM YCTOMUMBOTO
pa3BUTUA MW IMMPOAOJIKAEM BECTU Halll ou3Hec OTBETCTBEHHO, ITOBBILLIACM
YPOBEHb 9KOHOMUYECKOTO YCII€Xa, OMPEAEssisl JOJATOCPOYHbIC LEIU, YET-
KM€ 3a/la4yu U CTPATETUYCCKUE ITPUHIUIIbI. HCﬁCTByﬂ TaKUM 06pa30M, MBI
Takke oOecIiedyrMBaeM [UTMTENIbHBIN yCIieX M KU3HECIIOCOOHOCTh Halleit

KOMITaHHMH.

2. BHMMaHue K coTpyaHUKaM KOMMaHUu

Mpb1 uHBeCTHpyeM B 3HaHUSI M HABBIKM BCEX HAIUUX COTPYIHUKOB U TO-
Oy>kIlaeM KaXKJI0TO UX HUX BHOCUTb CBOU BKJIaJl B yCTOMUMBOE pa3BuTHe. Mbl
0XMJIaeM, YTO Halll IEPCOHAN TPUMET MPUHITUIIBI yCTOMYMBOTO Pa3BUTHS U
Oy/ieT cieqoBaTh UM B CBOEH exXeqHeBHOU padoTe. [l Toro, 4Toobl HallIK
COTPYAHUKU MOTJIM CITPABUTHCS C ITOU 00513aHHOCTBIO, Mbl O0ECTIeYnBaeM
COOTBETCTBYIOLLYIO ITOATOTOBKY 1 00yueHue. Mbl MoIepXKMBaeM MPUHIIUATT
COLMAIbHOTO MHOT000PAa3usl Ha BceX 00BbEKTaX AeSITeTbHOCTA KOMITAHUU.
Hama pab6oTa ocHoBaHa Ha MPUHLIMIIAX CIPABEIMBOCTU, PAaBEHCTBA U
obecriedeHusT paBHBIX BO3MOXHOCTE!, HE3aBUCUMO OT BO3pacTa, TeHIep-
HOI 1 HallMOHAJIbHOW MPUHAJIEXKHOCTU. MBI MJIaTUM CBOEMY MEPCOHATY
CIIPaBEeITMBYIO M OCHOBAHHYIO Ha Pe3yJbTaTax uX Tpyna 3apIuiaTy, CauTast

3TO YaCThIO COLIMATIbLHOM OTBETCTBEHHOCTH.

3. O6ecneyeHune 1 COBEPLUEHCTBOBaHUE OXpaHbl TpyAa

Ob6ecrieueHe M COBEPIICHCTBOBAHUE OXPaHbI Tpyna obecrieynBaet 3¢-
(GEeKTUBHYIO AESITETbHOCTh KaK COTPYIHUKOB, TaK M KOMITAHUH B 1IEJIOM.
OxpaHa Tpy/ia TOMOTaeT COTPYJAHUKAM MOJIEPKUBATh XOPOIIIee COCTOSIHUE
300POBbSI, TIO3BOJISIET MOBBILIATH KAYECTBO U MPOU3BOJUTEIBHOCTD TPY-
na. Peanusaiivsi MPUHIMIIOB OXpaHbl TPyda W 300POBbS B KOMIIAHUU
«XeHKeJb» OCYILIECTBIISIETCSI C TMOMOLIBIO KOMIUIEKCHOW TMPOrpaMMbl
yIpaBJieHUs] OXpaHO# Tpyna M 3m0poBbsi. [IporpamMma BKJIOYAaET B ceOst
OKa3aHHUe HEOOXOIMMOI METUIIMHCKOIM TTIOMOIIH, TTPOSKTUPOBaHKE Pabo-
4eil cpejibl, CIIOCOOCTBYIOIIEH COXPAHEHUIO 3I0POBbsI, 1IEJIEBbIC TPOrpaM-

Mbl 00€CIIeYeHU S OXpaHbI TPYAA U YIyUILLIEHUSI COCTOSIHYSI 3I0POBbSI.



1. Economic success through sustainability

We pioneer new solutions to sustainability challenges while continuing to shape
our business responsibly and increase our economic success on the basis of a
longterm goal, clear targets, and strategic principles. By so operating we also
assure the lasting success and longevity of the company.

2. Focus onour people

We invest in the skills and knowledge of our employees and encourage each one
of them to make their own contributions to sustainable development, in day-to-
day business and in their local communities. We expect our employees to firmly
embrace the principles of sustainable development in their daily work and think
and act accordingly. To enable our people to fulfill this responsibility, we provide
them with appropriate training and continuing education. We support social
diversity at all of the locations in which we operate. This is based on the
principles of fairness, equality and equal opportunities, irrespective of age,
gender or nationality. We pay our staff fair and performance-based salaries as
partofoursocial responsibility.

3. Protecting and promoting health

Protecting and promoting health serves both the employees and the company.
It helps individual employees to keep in good health and thus also to improve
quality and productivity. Health protection and health promotion are driven
ahead at Henkel through a holistic health management program. This includes
medical assistance as required, designing of health-promoting working
environments, and targeted programs to promote and maintain health.



4. Be3onacHble U 3KOJIOrMYeCKN YUCTbIE NPOAYKTbI U TEXHOIOrUKU

Hamm npoayktel obGecrieunBaloT 6o0siblie MOTPEOUTENHCKOM CTOMMOCTHU
IUTSI 3aKa3YMKOB 1 TTOTpebuTesteil. DTo mocTuraeTcst 6raronapst UCIob30-
BaHUWIO MHHOBALIMOHHBIX PellieHWil U 00pa30oBaHUsI, METOIOB MPOU3BO/I-
CTBa MPOIYKITNU, 00eCTIeYNBaAIOIINX BBICOKYIO 3¢ (HEeKTUBHOCTH TTPU OTHO-
BPEMEHHOM COKpAIllEeHUN HEraTUBHOTO BO3MACIHCTBUSI HAa OKPYXKAIOIIYIO
cpely M 9KOHOMUHM pecypcoB. Halmm mpomyKThl M TEXHOJIOTUM YIOOHBI
B MCTIOTb30BaHUU, O€30TIACHBI B YIIOTPEOIEHNM, COBMECTUMBI C 9KOJIOTH-
YeCKUMM TPEeOOBAHUSIMU W COOTBETCTBYIOT OOIICTIPUHSTBIM HayIHBIM
KpuTepusiM. MBI TIpenocTaBisieM HAIIMM TMapTHepaM W TOTPeOUTeNsIM
MHGOOPMALIMIO 1 YKa3aHUST O TOM, KaK 6€30ITacHO M OTBETCTBEHHO MCIIOJIb-
30BaTh HAIIM MPOMYKTHl M TEXHOJOTUM. YK€ Ha CTalWM HAyYHOU paspa-
OOTKM MPOEKTOB M YCOBEPLIEHCTBOBAHUS MPONYKUMY MPUHUMAIOTCS BO
BHUMAaHUE TPUHIUIE YCTOWIMBOTO Pa3BUTHSI U KOPIIOPATUBHOM COIIH-

AJIbHOM OTBETCTBEHHOCTHU.

5. Be3onacHble 1 achcheKTUBHbIE NPOU3BOACTBEHHbIE NpoLecchbl

Haimm npousBoaCcTBEHHbBIE MOMELIEHUST O€30MACHbI /11 HAIIKUX COTPYI-
HUKOB, COLMAJbHOIO W TPUPOTHOIO OKpYy:KeHMsl. MBI pa3pabaTbiBacM
HOBBIE U YIIyYIlIaeM YK€ CYLIECTBYIOIINE METOBI, C TEM, YTOOBI IIOCTOSTHHO
MOBBIIIATh 6€30MaCHOCTh M 9KOHOMUYECKYIO 3(D(hEKTUBHOCTD, K OHOBPE-
MEHHO COKpAIllaTh PaCcX0/ TAKMX PECYPCOB KaK SHEPTUsI, BOAA U MaTepra-
Jibl. TakuM 06pa3oM, Mbl 0OecIIeurBaeM IMOCTOSIHHOE MOBbILIeHNE 3 deK-
TUBHOCTH ITyTEM OITPeae/IEHISI KOHKPETHBIX KPATKOCPOYHbIX 3a1a4 U JOJI-
TFOCPOYHBIX Lieiei. DPGEeKTUBHBIE TMPOrpaMMbl OOECMeUYeHUs] TEXHUKU
0e30ITacCHOCTH U PETYJISIPHOE 00yUeHMEe COTPYIHUKOB KOMITAHUU TEXHUKE
0e30MacHOCTH SIBJISIIOTCSI BaXKHBIMM dTallaMU Ha IyTU peaJlr3alliy Hallei
OCHOBHO[ 11eJT — KOMTIaHUs «XeHKeb» TOJIKHA CTaTh KOMIaHuel, pabo-

Tarollleil 6e3 HeCYaCTHBIX C/TyJaeB Ha MPOU3BOICTBE.

6. 06LI.|8HVIe C AenoBbiMU NapTHepamMu U pbiIHOYHbI€ OTHOLWLEeHUsA

Haim moctaBIIMKY M MapTHEPHI 110 OM3HECY, a TAKXKe COTPYAHUKI KOMITa-
HUU, TOJKHBI BBIMOJHSATH TPeOOBaHMS CTAHAAPTOB KOPITOPATUBHOM 3TUKHU
KOMITAaHUU «XEHKEIb». DTOT MPUHIIUIT BKIIOYAeT B ceOs M COOIIONeHUE
MpaBWI YeCTHON KOHKYpPEHIIMU. PerieHrs mpuHUMAIOTCSl Ha OCHOBE He-
OCITOPUMBIX SKOHOMUYECKUX KPUTEPUEB, B pAMKaX COOTBETCTBYIOIIUX 3a-

KOHOB, CTAHIAPTOB U HOPM.
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4. Safe and environmentally compatible products and
technologies

Our products deliver more value for our customers and consumers. We achieve
this through innovative solutions and education, and through products that offer
better performance with a smaller environmental footprint, thus saving
resources. Our products and technologies are designed to be user-friendly,
compatible with human health and the environment, and conform to generally
recognized scientific criteria. We provide information and advice to customers
and consumers on how to safely and responsibly use our products and
technologies. The principles of sustainability and corporate social responsibility
are taken into consideration from the outset in our research projects and product
development.

5. Safe and efficient plants and production processes

We operate efficient production plants which are safe for our employees, the
communities we operate in, and the environment. We develop new methods and
improve existing ones, to continuously increase safety and cost-efficiency while
simultaneously reducing the use of resources such as energy, water and
materials. In doing so, we commit to continuously increasing our efficiency by
setting ourselves concrete short-term targets and long-term goals. Effective
occupational safety programs as well as regular safety training for our employees
are important steps on the road to our overriding goal: to make Henkel a zero-
accident company.

6. Treatment of business partners and market behavior

We expect our suppliers and other business partners to conform to our standards
of corporate ethics, just as we expect our own employees to do so. This includes
abiding by the rules of fair competition. Decisions are made on the basis of
cogent economic criteria, within the bounds of relevant laws, standards and

norms.



BriGupasi HaIMX OEJIOBBIX MapTHEPOB, MbI OOpallaeM BHUMaHUE Ha
COOJII0IEeHEe UMY HOPM YCTOMYMBOIO Pa3BUTHUSI M KOPIIOPATUBHOM COLIM-
aJIbHOI OTBETCTBEHHOCTU. D (PeKTUBHAS ClIy>K0a oOecIieueHust COOTBET-
CTBUSI B KOMITAHUM «XEHKEJIb» 3aHUMAETCS pealn3alueil COOTBETCTBYIO-
LIUX MEP IO NPEayNPEeXAEHUIO U pearnpoBaHUIO, HAMTPABICHHbBIX Ha BbI-

ITOJIHEHUEC YKa3aHHBIX IIPUHIIUIIOB pa6OTI)I.

7. NoppepxaHue yCTOMHYMBBIX AEJ10BbIX NPOLIECCOB

MBI TOMYMHSIEM HaIIly IesTeIbHOCTD MIPUHIIMIIAM YCTOMIUBOTO Pa3BUTHSI,
HOpMaM U CTaHgapTaM, MpuHATheM B ['pyme. Hamm ctanmapThl BKIIOYa0T
B ce0s1 TpeboBaHMsI 6€30ITaCHOCTH, OXPAHBI 3M0POBBSI, OKPYKAIOIIEH CpeIbl
M COLIMAJIBHYIO OTBETCTBEHHOCTD. B TO e BpeMs, Mbl yBaXkaeM 3aKOHOa-
TeJIbHbIE PEXMMBI 1 COLIMATbHbIE HOPMbI OTIACIbHBIX CTPAH, B KOTOPBIX MbI
paboraem. [1j1s1 06ecrieue HIsI IIOCTOSIHHOI'O COOTBETCTBYS HAIIMM CTaHIap-
TaM, Ha BceX OObEeKTaX KOMITAHMM, PACIIOJOXEHHBIX B Pa3HBIX CTpaHax
MMpa, TIPOBOISATCS peTyIsipHble IpoBepku. IloxydeHHass nHGOPMALUI U
pe3y/IbTaThl MO3BOJISIIOT HAM OCYIIECTBIISTh CUCTEMAaTUYECKOE COBEPIIIEH-

CTBOBAaHUEC 6I/I3H€C—HpOL[eCCOB.

8. MNepenayva TeXHONOrUM U 3HaAHUN

Ilyrem nepenayu TeXHOJOTMI M 3HaAHUIA BHYTpU ['pyrmnbl «XeHKeIb», Mbl
CHCTeMAaTHUECKH yIydliaeM 6€30MmacHOCTh U 3(D(HEKTUBHOCTD HALIIUX TTPO-
TYKTOB, MPEANPUSTUI U TPOU3BOACTBEHHBIX ITPOLIECCOB. MBI CITOCOOCTBY-
€M TaKoii rmepemaue Ojaromapst MOATOTOBKE COTPYTHUKOB, COBPEMEHHBIM
METO/aM yIpaBjeHus, TOCTOSTHHOMY OTCICXKUBAaHUIO aCCOPTUMEHTA TTPO-
JIYKTOB U Oe30macHbIM, 3(P(eKTUBHBIM U pecypcocOeperaloinmm mpo-

neccam.

9. OTKpbITbIA guanor

MBI OTKPBITBI IJIs1 aKTUBHOTO OOIIEHMs. MBI PETYJISIPHO ¥ OTKPBITO CO00-
IIAeM O CBOMX TOCTVIKEHUSIX M O BO3MOXKHOCTSIX TaJbHEHIIIEro COBEPILIEH-
CTBOBAHUS HaIlleil IesATeTbHOCTU. MBI TTOIIEPKUBAeM TUAJIOT ¢ HAIITUMU
COTPYAHMKAMM, aKIIMOHEpAaMHU, MapTHEPaMu, MOCTaBIIMKAMU, BIACTIMM,
accolualusMy, HeTPaBUTEIbCTBEHHBIMU OPTaHU3AIUSIMUA, YICHBIMU U
LIKMPOKOi1 OOIIIECTBEHHOCThHIO. MBI paccMaTpuBaeM 3TO KaK CIOXKHYIO, HO
HEeoOXOoIMMYIo 3a1ady, U OJHOBPEMEHHO KaK MCTOUHMK HOBBIX WAEH IS

obecreueHUs yCTOMYMBOT0 KOPIIOPAaTUBHOTO pa3BUTHSI.
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When selecting our business partners, we consider their performance in
regard to sustainability and corporate social responsibility. An effective
Compliance organization is in place at Henkel to ensure that appropriate
preventive and reactive measures are taken to safeguard these principles.

7. Sustainable business processes

We align our business processes to sustainability on the basis of Group-wide
standards. Our standards define requirements in safety, health, environmental
protection and social responsibility. At the same time, we respect the legal
regimes and social norms of the individual countries in which we operate. To
ensure continuous compliance with our standards, our sites around the world
are subjected to regular audits. The resulting information and findings allow us
to systematically improve our business processes.

8. Technology and knowledge transfer

Through the transfer of technologies and knowledge within the Henkel Group,
we systematically improve the safety and efficiency of products, plants and
production processes. We promote this transfer through employee training,
modern management methods, consistent monitoring of product portfolios, and

safe, efficient and resource-conserving processes.

9. Opendialogue

We communicate openly and actively. We regularly report on our progress and
the potential for improvement. We maintain a dialogue with all our
Stakeholders, including our employees, shareholders, customers, suppliers,
government authorities, associations, non-governmental organizations,
scientists, and the general public. We consider this as a challenge and as a

source of new ideas forthe alignment of our business operations to sustainability.



Hawe BupeHue

Mwupogoii nuaep B 6peHaax U TeEXHONOrnsax

Hawwm LleHHOCTH

1. Hamm KaveHTHI SBISIOTCS OCHOBHBIM IIPUOPUTETOM JAESITETbHOCTH
Komnanun

2. MBI IeHUM, MOTUBHPYEM U TTOOLIPSIeM HAIIUX COTPYTHUKOB

3. MBbI OCyIIECTBIISIEM YCIIEIIHYIO YCTONYUBYIO (PUHAHCOBYIO
JIESITCIBHOCTD

4. MbI cTpeMUMCS K JTUAUPYIOLIEMY TTOJIOXKEHHUIO B chepe yCTOMUUBOro
pa3BUTHUS

5. MBbI cTpouM Hallle Oyayliee Ha OCHOBE IIPUHLIUIIOB CEMETHOTO
on3Heca

Ony6nukoBaHo

Henkel KGaA, 40191 dioccenbpopd, Mepmanus

© 2013: Henkel AG&Co. KgaA

PepakTop: CoBeT no Ycron4vsomy Passutuio

Pycckoe nspanve onyénvnkosaHo otaenom KopnopatveHbix KoMMmyHukauuin

«XeHkenb» Poccusi, Mockea, 2013

YnomsHyTble cobupaTenbHble MeHa COTPYAHNKOB, aKLYOHEPOB, KIIMEHTOB, YHaCTHUKOB UK
MeHe[1)XePOB HYXHO paccmMaTpyBaTb BHE 3aBWCMMOCTH OT MOJIOBOrO NMpU3HaKa.
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Our Vision

A global leader in brands and technologies

Our Values

1. We put our customers at the center of what we do

2. We value, challenge and reward our people

3. We drive excellent sustainable financial performance

4. We are committed to leadership in sustainability

5. We build our future on our family business foundation

Impressum/Published by

Henkel AG & Co. KGaA, 40191 Duesseldorf, Germany

© 2013: Henkel AG & Co. KGaA

Redaktion/Edited by: Henkel Sustainability Council

Verwendete Sammelbezeichnungen wie Mitarbeiter, Aktionare, Kunden,
Teilnehmer oder Manager sind als geschlechtsneutral anzusehen.



Hamu Bunenue n LlenHoctu cra-
JIM OCHOBOW TSI CEpUU KOJIEKCOB,
KOTOPbIMU Mbl PYKOBOJCTBYEMCSI
B €XKeIHeBHOI paboTe. B Heé
BxoaaT: [IpUHIUIIBI TUAEPCTBA

1 paboThl B KoMaHjie, Komekc
KOPITOPaTHBHOTO TIOBEICHUS

u [1paBuiia KOPIOPaTUBHBIX KOM-
MyHuKauuii. Konekc kopmnopa-
TUBHOTO TTOBEIEHUSI CO3MaH ISt
TOTO, YTOOBI ICATEIBHOCTD Ha-
LIMX COTPYAHUKOB COOTBETCTBO-
Bajla 3aKOHaM CTpaH, B KOTOPBIX
oHM paboTtaioT. Ha npaktuke atu
MpaBWJIa IPUMEHSIIOTCS B COOT-
BETCTBUU C KOPIIOPATUBHBIMU

Bunenvewm u LieHHocTsamu.

Our vision and values form the
basis for a series of behavioral
guidelines which determine how we
act each and every day. These
include our Code of Teamwork and
Leadership, our Code of Corporate
Design and our Code of Conduct.
Our Code of Conduct is designed to
ensure that Henkel employees follow
all relevant laws in the countries in
which they work. The manner in
which we apply these guidelines is

shaped by our vision and values.



	Page 1
	Page 2
	Page 3
	Page 4
	Page 5
	Page 6
	Page 7
	Page 8
	Page 9
	Page 10
	Page 11
	Page 12
	Page 13
	Page 14
	Page 15
	Page 16

