


С т р е м л е н и е  к  л и д е р с т в у  в  у с т о й ч и в о м  р а з в и т и и  я в л я е т с я  о с н о в о п о -

л а г а ю щ и м  а с п е к т о м  н а ш е й  к о р п о р а т и в н о й  к у л ь т у р ы  н а  п р о т я ж е н и и  

н е с к о л ь к и х  д е с я т и л е т и й  и  н а х о д и т  о т р а ж е н и е  в  о с н о в н ы х  ц е н н о с т я х  

к о м п а н и и . М ы  р а с с м а т р и в а е м  у с т о й ч и в о е  р а з в и т и е  в  д о л г о с р о ч н о й  

п е р с п е к т и в е , и с п о л ь з у е м  п р е д п р и н и м а т е л ь с к и й  п о д х о д  в о  в с е х  в и д а х  

д е я т е л ь н о с т и  к о м п а н и и  в  м а с ш т а б е  в с е й  п р о и з в о д с т в е н н о -с б ы т о в о й  

с и с т е м ы . Н а ш а  п р о д у к ц и я  и  н а ш и  т е х н о л о г и и  р а з р а б а т ы в а ю т с я  т а к и м  

о б р а з о м , ч т о б ы  п р и н о с и т ь  п о л ь з у  о б щ е с т в у  и  п о с т о я н н о  с п о с о б с т в о -

в а т ь  у с т о й ч и в о м у  р а з в и т и ю  в  т е х  с т р а н а х , с  к о т о р ы м и  м ы  р а б о т а е м .

Н а ш а  м н о г о л е т н я я  п р и в е р ж е н н о с т ь  п р и н ц и п а м  у с т о й ч и в о г о  

р а з в и т и я  о б е с п е ч и л а  к о м п а н и и  о т л и ч н у ю  р е п у т а ц и ю  и  п о з в о л и л а  е й  

з а н я т ь  л и д и р у ю щ и е  п о з и ц и и  н а  м и р о в ы х  р ы н к а х . М ы  н а м е р е н ы  и  в  

б у д у щ е м  с о х р а н я т ь  л и д и р у ю щ е е  п о л о ж е н и е ; д л я  э т о г о  в  к о м п а н и и  

б ы л а  р а з р а б о т а н а  д о л г о с р о ч н а я  с т р а т е г и я  у с т о й ч и в о г о  р а з в и т и я  н а  

п е р и о д  д о  2030 г о д а . С т р а т е г и я  н а п р а в л е н а  н а  р е ш е н и е  о д н о й  и з  о с -

н о в н ы х  з а д а ч , т р е б у ю щ и х  р е ш е н и я  в  б у д у щ е м  –  у с т р а н е н и е  з а в и -

с и м о с т и  т е м п о в  р о с т а  о т  п о т р е б л е н и я  р е с у р с о в . О с н о в н а я  ц е л ь  н а ш е й  

с т р а т е г и и  –  р е а л и з а ц и я  п р и н ц и п а  «д е л а т ь  б о л ь ш е , и с п о л ь з у я  м е н ь -

ш е », и  п о в ы ш е н и е  э ф ф е к т и в н о с т и  в  т р и  р а з а  к  2030 г о д у . М ы  с т р е м и м -

с я  к  у в е л и ч е н и ю  п о т р е б и т е л ь с к о й  ц е н н о с т и  н а ш е й  п р о д у к ц и и  д л я  

н а ш и х  з а к а з ч и к о в  и  п о т р е б и т е л е й , д л я  а к ц и о н е р о в  и  д л я  к о м п а н и и  в  

ц е л о м , о б е с п е ч и в а я  п р и  э т о м  с н и ж е н и е  н е г а т и в н о г о  в о з д е й с т в и я  н а  

о к р у ж а ю щ у ю  с р е д у .

О т в е т с т в е н н о с т ь  з а  у с т о й ч и в о е  р а з в и т и е  э к о н о м и к и  л е ж и т  н а  в с е м  

м и р о в о м  с о о б щ е с т в е . И с х о д я  и з  э т и х  с о о б р а ж е н и й , м ы  в е д е м  п о с т о -

я н н ы й  о т к р ы т ы й  д и а л о г  с о  в с е м и  с о ц и а л ь н ы м и  г р у п п а м и . П о л и т и к а  

Г р у п п ы  «Х е н к е л ь » в  е е  э т и ч е с к о м  и  ю р и д и ч е с к о м  в ы р а ж е н и и  н е -

р а з р ы в н о  с в я з а н а  с  у в а ж е н и е м  п р а в  ч е л о в е к а , о б ы ч а е в , т р а д и ц и й  и  

с о ц и а л ь н ы х  ц е н н о с т е й  т е х  с т р а н , в  к о т о р ы х  м ы  р а б о т а е м . М ы  о д о -

б р я е м  и  п о д д е р ж и в а е м  д о б р о в о л ь н ы е  у с и л и я  н а ш и х  с о т р у д н и к о в , 

н а с т о я щ и х  и  б ы в ш и х , в  р а з л и ч н ы х  о б л а с т я х , п о с к о л ь к у  о н и  о т р а ж а ю т  

н а ш е  п о н и м а н и е  о т в е т с т в е н н о г о  к о р п о р а т и в н о г о  г р а ж д а н с т в а .



We are committed 
to leadership in 
sustainability
This aspiration has been fundamental to our corporate culture for decades and 

is reflected in our core values. We take a long-term, entrepreneurial approach to 

sustainability in all our activities along the value chain. Our products and 

technologies are designed to make a valuable contribution to society and to 

continuously promote and support sustainable development in all countries in 

which we operate.

Through our many years of commitment to sustainable development we 

have acquired both an excellent reputation as a company and leading positions 

worldwide. We intend to maintain this lead in the future and have therefore 

developed a long-term sustainability strategy for the year 2030. This addresses 

one of the central challenges we will face in the future: decoupling growth from 

resource consumption. At the core of our strategy is the goal of achieving more 

with less and tripling our efficiency by 2030. We want to deliver more value –  for 

our customers and consumers, for our shareholders, and for our company –  

while reducing our environmental footprint at the same time.

Sustainable development is a shared responsibility of the world-wide 

community. Based on this understanding, Henkel conducts a continuous and 

open dialogue with all social groups. Our policy of doing business in an ethical 

and legal manner is inseparably linked with respect for human rights and the 

social values of the countries in which we operate. We welcome and support the 

volunteer work of our current and retired employees in many different areas, as 

such volunteer work reflects our understanding of responsible corporate 

citizenship.



Д ю с с е л ь д о р ф , 2013
Henkel AG & Co. KGaA



In this spirit, Henkel has declared its support of the International Chamber of 

Commerce's Business Charter for Sustainable Development and the United 

Nation's Global Compact, and has joined the chemical industry's international 
®Responsible Care initiative. We also work with other stakeholders such as 

nongovernmental organizations, state institutions, and industry associations to 

further develop the idea of sustainability.

Aligning our operations to the rules of this Code of Corporate Sustainability 

allows us to further secure and develop the strong positions we hold in our 

markets. Foremost, however, we will be able to increase the contribution of 

Henkel to sustainable development.

Dusseldorf, 2013
Henkel AG & Co. KGaA



1.  У с п е х  в  б и з н е с е  к а к  р е з у л ь т а т  у с т о й ч и в о г о  р а з в и т и я

2.  В н и м а н и е  к  с о т р у д н и к а м  к о м п а н и и

3.  О б е с п е ч е н и е  и  с о в е р ш е н с т в о в а н и е  о х р а н ы  т р у д а

4.  Б е з о п а с н ы е  и  э к о л о г и ч е с к и  ч и с т ы е  п р о д у к т ы  и  т е х н о л о г и и

5.  Б е з о п а с н ы е  и  э ф ф е к т и в н ы е  п р о и з в о д с т в е н н ы е  п р о ц е с с ы

6.  О б щ е н и е  с  д е л о в ы м и  п а р т н е р а м и  и  р ы н о ч н ы е  о т н о ш е н и я

7.  П о д д е р ж а н и е  у с т о й ч и в ы х  д е л о в ы х  п р о ц е с с о в

8.  П е р е д а ч а  т е х н о л о г и й  и  з н а н и й

9.  О т к р ы т ы й  д и а л о г
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1.  Economic success through sustainability

2.  Focus on our people

3.  Protecting and promoting health

4.  Safe and environmentally compatible products and technologies

5.  Safe and efficient plants and production processes

6.  Treatment of business partners and market behavior

7.  Sustainable business processes

8.  Technology and knowledge transfer

9.  Open dialogue
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1.  Economic success through sustainability

We pioneer new solutions to sustainability challenges while continuing to shape 

our business responsibly and increase our economic success on the basis of a 

longterm goal, clear targets, and strategic principles. By so operating we also 

assure the lasting success and longevity of the company.

2.  Focus on our people

We invest in the skills and knowledge of our employees and encourage each one 

of them to make their own contributions to sustainable development, in day-to-

day business and in their local communities. We expect our employees to firmly 

embrace the principles of sustainable development in their daily work and think 

and act accordingly. To enable our people to fulfill this responsibility, we provide 

them with appropriate training and continuing education. We support social 

diversity at all of the locations in which we operate. This is based on the 

principles of fairness, equality and equal opportunities, irrespective of age, 

gender or nationality. We pay our staff fair and performance-based salaries as 

part of our social responsibility.

3.  Protecting and promoting health

Protecting and promoting health serves both the employees and the company. 

It helps individual employees to keep in good health and thus also to improve 

quality and productivity. Health protection and health promotion are driven 

ahead at Henkel through a holistic health management program. This includes 

medical assistance as required, designing of health-promoting working 

environments, and targeted programs to promote and maintain health.





4.  Safe and environmentally compatible products and 

technologies

Our products deliver more value for our customers and consumers. We achieve 

this through innovative solutions and education, and through products that offer 

better performance with a smaller environmental footprint, thus saving 

resources. Our products and technologies are designed to be user-friendly, 

compatible with human health and the environment, and conform to generally 

recognized scientific criteria. We provide information and advice to customers 

and consumers on how to safely and responsibly use our products and 

technologies. The principles of sustainability and corporate social responsibility 

are taken into consideration from the outset in our research projects and product 

development.

5.  Safe and efficient plants and production processes

We operate efficient production plants which are safe for our employees, the 

communities we operate in, and the environment. We develop new methods and 

improve existing ones, to continuously increase safety and cost-efficiency while 

simultaneously reducing the use of resources such as energy, water and 

materials. In doing so, we commit to continuously increasing our efficiency by 

setting ourselves concrete short-term targets and long-term goals. Effective 

occupational safety programs as well as regular safety training for our employees 

are important steps on the road to our overriding goal: to make Henkel a zero-

accident company.

6.  Treatment of business partners and market behavior

We expect our suppliers and other business partners to conform to our standards 

of corporate ethics, just as we expect our own employees to do so. This includes 

abiding by the rules of fair competition. Decisions are made on the basis of 

cogent economic criteria, within the bounds of relevant laws, standards and 

norms. 





When selecting our business partners, we consider their performance in 

regard to sustainability and corporate social responsibility. An effective 

Compliance organization is in place at Henkel to ensure that appropriate 

preventive and reactive measures are taken to safeguard these principles.

7.  Sustainable business processes

We align our business processes to sustainability on the basis of Group-wide 

standards. Our standards define requirements in safety, health, environmental 

protection and social responsibility. At the same time, we respect the legal 

regimes and social norms of the individual countries in which we operate. To 

ensure continuous compliance with our standards, our sites around the world 

are subjected to regular audits. The resulting information and findings allow us 

to systematically improve our business processes.

8.  Technology and knowledge transfer

Through the transfer of technologies and knowledge within the Henkel Group, 

we systematically improve the safety and efficiency of products, plants and 

production processes. We promote this transfer through employee training, 

modern management methods, consistent monitoring of product portfolios, and 

safe, efficient and resource-conserving processes.

9.  Open dialogue

We communicate openly and actively. We regularly report on our progress and 

the potential for improvement. We maintain a dialogue with all our 

stakeholders, including our employees, shareholders, customers, suppliers, 

government authorities, associations, non-governmental organizations, 

scientists, and the general public. We consider this as a challenge and as a 

source of new ideas for the alignment of our business operations to sustainability.





A global leader in brands and technologies

1. We put our customers at the center of what we do

2. We value, challenge and reward our people

3. We drive excellent sustainable financial performance

4. We are committed to leadership in sustainability

5. We build our future on our family business foundation
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