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Sustainability Ambassador School Outreach

Elementary students learn to conserve the environment with Henkel's Sustainability Ambassadors

Tangerang, Jakarta - Creating a better world involves the efforts of everyone, both children and adults. To spread the message of sustainability to young children, employees of Henkel Indonesia’s adhesives plant in Tangerang visited four elementary public schools in Tangerang City, Banten.

About 150 students of SDN Karawaci Baru 1, SDN Karawaci Baru 5, SDN Cibodas 4 and SDN Jatake 5 participated in Henkel Indonesia’s Sustainability School Outreach program, which was launched in Indonesia in 2015. Taught by Henkel’s employees who are certified Sustainability Ambassadors, the third and fourth graders learnt how they can save energy and water in the kitchen, bathroom and living room, through specially-designed teaching materials that emphasize interactive learning and fun.
“We appreciate the way Henkel’s Sustainability Ambassadors teach our children about the responsible use of resources, such as water and electricity, and how to practice the principles of reduce, reuse and recycle at home and in their communities,” said Mrs Hj. Tati Sugiarti, Education Office of Tangerang City, Tuesday, May 31, 2017.

One of Henkel’s corporate values is: We are committed to leadership in sustainability. Globally, Henkel has trained more than 25,000 ambassadors in 79 countries, and has reached over 107,000 schoolchildren in 47 countries, including in Indonesia where the company has one office in Jakarta, and two adhesives plants in Kawasan PIER-Pasuruan and Jatiuwung-Tangerang. 

“When it comes to implementing our sustainability strategy, our employees play an important role in the workplace and in society. With the strong support from our employees, we want to continue our cooperation with schools near our sites in Jakarta, Tangerang and Pasuruan. Our goal is to teach young children about sustainable behavior in the home and how each individual can make a difference,” said Lucky Lee, President of Henkel Indonesia.

About Henkel
Henkel operates globally with a well-balanced and diversified portfolio. The company holds leading positions with its three business units in both industrial and consumer businesses thanks to strong brands, innovations and technologies. Henkel Adhesive Technologies is the global leader in the adhesives market – across all industry segments worldwide. In its Laundry & Home Care and Beauty Care businesses, Henkel holds leading positions in many markets and categories around the world. Founded in 1876, Henkel looks back on more than 140 years of success. In 2016, Henkel reported sales of 18.7 billion euros and adjusted operating profit of 3.2 billion euros. Combined sales of the respective top brands of the three business units – Loctite, Schwarzkopf and Persil – amounted to more than 6 billion euros. Henkel employs more than 50,000 people globally – a passionate and highly diverse team, united by a strong company culture, a common purpose to create sustainable value, and shared values. As a recognized leader in sustainability, Henkel holds top positions in many international indices and rankings. Henkel’s preferred shares are listed in the German stock index DAX. For more information, please visit www.henkel.com.
Photo material is available at http://www.henkel.com/press
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