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Schwarzkopf’s Million Chances opens new plastic waste collection center in Haiti

Less plastic waste, more chances for women

Duesseldorf — Strengthen confidence and provide perspective: the Schwarzkopf
initiative Million Chances offers girls and women in Haiti the support they need to
cope with their everyday lives. Women are given the chance to become more
independent by removing plastic waste from their local environment and turning it into
a means of exchange for money or other services.

The initiative is part of the partnership between Henkel and the social enterprise the Plastic
Bank. Since 2013, the Plastic Bank has been pursuing its aim to stop ocean plastic and
monetize waste while improving the lives of people in countries that lack waste management
infrastructure. Together with Marie-Eve Schréder, Corporate Senior Vice President
International Marketing for Henkel Beauty Care, David Katz, Founder and CEO of the Plastic
Bank inaugurated a new plastic collection center in Croix de Bouquets.

Besides earning money in exchange for the collected plastic waste, people receive support
for their most urgent needs: Mobile phones, which are often the only means of
communication, can be charged, and people are provided with cooking fuel and stoves as
well as other services for their daily needs such as free internet access. Furthermore, the
money they earn provides them with a steady income, offering children the opportunity to go
school, which in Haiti is fee-based. “In a country like Haiti that is shaped by poverty and the
lack of prospects, you need a fair bit of patience and have to invest a lot of time and
dedication to be successful with your cause,” says Marie-Eve Schréder. “That’s exactly what
Schwarzkopf’s Million Chances initiative is doing here and over the course of the partnership
with the Plastic Bank. In particular, we are focusing on the daily needs and problems of girls
and women.”

With its collection centers, the Plastic Bank guarantees people an above-market price for the
plastic that is collected. In particular, the collection centers offer women a chance to improve
their lives. Plastic waste is sorted, processed and supplied to companies as recycled Social
Plastic®. “Our chain of collection centers in Haiti engages the poor to be able to provide a
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way for plastic to be used as money. The sale of Social Plastic provides an income for the
world’s poor,” says David Katz.

First positive results after the opening of the collection center
In the first few days after the opening of the collection center, 12 women have already used

the opportunity and exchanged collected plastic for money and cooking fuel.

Marie-Eve Schréder is convinced that the lives of women can be improved by the project:
“Environmental issues, poverty, not enough educational opportunities and jobs — these are
only a few of the challenges that women face on a daily basis. What's more is that often the
women have to raise their children all by themselves. | am sure that we can help girls and
women here in Haiti and offer them a way to be more self-confident, as well as providing
better chances and future prospects with Schwarzkopf’s Million Chances initiative.”

The opening of the new collection center is the beginning of Henkel's commitment in Haiti —
the opening of more centers is planned for this year.

Global projects supported by Schwarzkopf’s Million Chances

Furthermore, Schwarzkopf Million Chances supports several more projects and initiatives for
girls and women around the world. Together with the development and humanitarian
organization Plan International Deutschland e.V., projects related to schooling and
professional education are being facilitated in Egypt, Columbia and China. Further initiatives
in Europe, Russia and Asia support disadvantaged girls and women in the field of health care
and education, with the aim of helping them gain more self-confidence.

About Schwarzkopf

120 years ago, chemist Hans Schwarzkopf laid the foundations for a truly international brand that
stands for quality, reliability, expertise and innovation. Today, Schwarzkopf is a global pioneer in hair
cosmetics. It is the leading hair care brand in Europe for color and styling, and the most successful
hair cosmetics brand in e-commerce in China. Schwarzkopf, Henkel Beauty Care’s largest brand,
generates revenue of approximately € 2 billion (2016) in over 60 markets worldwide, in branded
consumer goods and the professional hair salon industry. Its brands include hair colorants like Palette
and Color Expert, as well as hair care and styling brands like Schauma, Gliss Kur, Taft and got2b.

About Henkel

Henkel operates globally with a well-balanced and diversified portfolio. The company holds leading
positions with its three business units in both industrial and consumer businesses thanks to strong
brands, innovations and technologies. Henkel Adhesive Technologies is the global leader in the
adhesives market — across all industry segments worldwide. In its Laundry & Home Care and Beauty
Care businesses, Henkel holds leading positions in many markets and categories around the world.
Founded in 1876, Henkel looks back on more than 140 years of success. In 2016, Henkel reported
sales of 18.7 billion euros and adjusted operating profit of 3.2 billion euros. Combined sales of the
respective top brands of the three business units — Loctite, Schwarzkopf and Persil — amounted to
more than 6 billion euros. Henkel employs more than 50,000 people globally — a passionate and highly
diverse team, united by a strong company culture, a common purpose to create sustainable value,
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and shared values. As a recognized leader in sustainability, Henkel holds top positions in many
international indices and rankings. Henkel's preferred shares are listed in the German stock index
DAX. For more information, please visit www.henkel.com.

Photos are available on the Internet under http://www.henkel.com/press
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